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With tougher competition of markets, higher demand of customers and faster 
development of technologies, the business model innovation is essential to enterprises 
nowadays. It is the foundation and drive force of the development of companies. The 
business model innovation is a complex problem, so we could use theories and 
methods of complex systems to solve this kind of problems. The focus of this thesis is 
the creativity screen of the business model innovation based on meta-synthesis 
method of complex systems. 
The business model innovation could be divided into following phases: the 
generation, gathering and screen of the creativity, the formation of the innovation 
proposal and the demonstration, evaluation and development of the innovation 
proposal of the business model. Among those phases, the screen of the creativity is 
keen for that it is the starting point of the whole process. On one hand, the creativity 
itself is very complex. It's a complex process from its generation, demonstration, 
analysis and structure. On another hand, the process of the creativity screening which 
would include huge amount of data, different kinds of structure and standard is 
complex. So this paper applies meta-synthesis method to study the creativity screen of 
the business model innovation. This thesis defines and analyzes the concept of 
creativity and defines the concept and standard of creativity screening qualitatively. 
And the article does the integrated screen of the creativity quantitatively and gives 
detailed examples based on theme correlation and novelty with information and 
computer technologies. 
The whole process reflects the character of meta-synthesis method which is from 
qualitative method to quantitative method. It also reflects the theory of 
human-machine integration and people oriented of meta-synthesis. The thesis 
combines data and graph technologies to demonstrate its results. It incarnates the 
meta-methods character of meta-synthesis by integrating vector spaces models and 
















Results of this thesis show that it is possible to solve problems of the business 
model innovation by theories and methods of complex systems. It provides new ways 
and methods for the creativity screening of the business model innovation. At the 
same time, it's useful for reference when companies in China want to try business 
model innovation. It would help enterprises to solve problems of the business model 
innovation systematically and scientifically. 
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美国时间 2012 年 2 月 29 日早，是华尔街历史上令人难忘的一刻，美国苹果
公司的交易价格为每股价格 542.41 美元，这就意味着该公司的市值已经突破了 5
千亿美元。这是一个惊人的数字，然而这只是苹果公司拥有的众多闪光记录中的








































































































































究回顾，得出了研究结论，并对进一步研究进行了展望。论文结构如图 1.1 所示。 
 
 












































务模式一词 早出现于 20 世纪 70 年代，Konczal（1975）和 Dottore（1977）在
计算机科学杂志上用商务模式来描述撰写资料与流程之间的关联与结构[6,7]。在
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